8th October
Dear Party Leader, 

Tourism is one of the UK’s largest employers, representing 9% of total jobs, contributing £134billion and is one of our largest generators of exports. 
The industry drives jobs at all skill levels, in all parts of the country, in every constituency and crucially, for the economy, is particularly well-suited to young people. Last year tourism revenue increased by £9billion, sufficient to create1 in 3 of all new jobs
The UK is the 7th most visited country in the world. Our iconic attractions, landscapes, hotels, restaurants, pubs and our cultural heritage and history are known and admired throughout the world. This is a successful industry that has proven potential to deliver so much more for UK plc, given the right policy framework.

We have available capacity and great potential for growth.
Yet, despite all this, none of the UK political party manifestos published at the last General Election, including yours, mentioned tourism once.

Successive Governments have taken tourism for granted, ignoring its potential as an economic powerhouse capable of sustaining and growing local, regional and national economies. There have been occasional speeches, which were welcome, and published strategies, which are important, but what we really want is action. 
As successful as we are and as we become more important and central to the health and wealth of the nation, the more we need you to invest, financially and politically, in our industry.

We are losing our international market share of visitors and effectively losing out on domestic demand to other economies, principally because we are not as competitive as we once were. 
1.
Recognise us for the growth industry that we are


Be explicit in your party manifesto: UK tourism is a source of pride and 
growth. It should be at the heart of local, regional and national growth 
strategies and should be recognised as one of the most important creators of 
new, sustainable jobs at all skill levels in all parts of the country.
2.
Improve our international competitiveness

We need you to reduce VAT on attractions and accommodation, as our 
near European competitors have done, to attract inbound visitors, 
promote 
domestic tourism spend and, in turn, receipts back to the Treasury. Visitors 
to the UK are investors in the UK.

We need you to make it easier for the huge travelling populations of 
China, India and Russia, in particular, to obtain visas to visit the UK. 
France, Germany and Italy receive six times more Chinese visitors 
than we do and benefit from their huge spending power. The 
inconvenience, complexity and cost of our visa system is preventing us 
from welcoming the new generations of tourists who want to visit the UK.

Our visitors from abroad have chosen the UK above anywhere else on 
earth to holiday and to do business. We should be welcoming them 
with open arms but instead we tax them before they even set foot on a 
plane with an Air Passenger Duty levy that successive Governments 
have used as an easy, though unfair, way to print money. APD has 
increased by 360% in the last 5 years alone. This is tax on tourism, on 
growth, on visitors and on investors.

3.
Invest for success


Hosting the Olympics and Paralympics was a great opportunity to 
remind the 
world of what we have, who we are and why we want the world to visit, but 
we have to invest to capitalise on that awareness.  Successive governments 
have rearranged tourist boards and reduced the amount of money 
available to market us overseas and at home to the domestic market. 
Marketing is not expenditure but is an essential investment for growth – as 
profitable companies do.

Politicians fail the nation and local communities if they do not fully consider and plan to optimise tourism’s actual success and potential growth, especially in creating jobs. 
We don’t understand why you would do that.
We’d be grateful if you can now tell us what you will do.

We intend to ensure that in future politicians ‘Take Tourism Seriously’ and to this end we will be briefing and questioning your candidates on your and their commitment to tourism in the run-up to the General Election.

Yours sincerely,
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